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CONSERVATION OF TRADITIONAL SHOPPING PLACES AS A DEVICE
FOR REGENERATION OF A TURKISH TOWN IN RECESSION

Asst. Prof. Dr. Murat Cetin ~ Res. Asst. Dr. Gaye Birol Res. Asst. Senem Doyduk
(mcetin@yeditepe.edu.tr) (birol@balikesir.edu.tr) (sdoyduk@balikesir.edu.tr)

Balikesir University Department of Architecture,
Cagis Campus, 10145, Balikesir - Turkey)

Abstract
The history of shopping has been the history of communal life and of human settlements.

Traditional shopping places were vibrant places utilised by all the parties of city. They set a stage
for social interactions, and enhance communication. However, social harmony and unity observed
in traditional societies have been transformed with socio-economic changes particularly after the
Western influences. Consequently, today’s shopping places are dislocated towards the outskirts of
cities. Thus, town centres are neglected causing them to lose their value as traditional spaces
enhancing public interactions, and to dilapidate.

Thus, morphological characteristics that maintain the unity between shopping activity and social
fabric in traditional shopping space should urgently be clarified. Then, policies and strategies
should be developed to acquire deserved grandeur and authenticity of this heritage. In this study,
morphological characteristics required for revitalising traditional shopping spaces of Balikesir are
analysed. Besides, it is aimed to develop contemporary restoration and urban
conservation/renewal proposals for rehabilitating the impairment of the unity among urban space-
shopping place-social fabric. Balikesir, an important town of Western Anatolia, which was the
flagship of industrialisation, modernisation, westernisation and thus regional economic
development at the time, is deliberately selected for this case study because it is gradually
dissociated from the traditional qualities of ‘shopping places with social attributes’. Furthermore,
shopping activity and daily life in town centre, displays a chaotic state, which is a typical indicator
of both the physical deterioration in urban form and that of the change in public life.
Consequently, it is aimed to develop a new methodological basis for formulating cultural and
spatial transformation of shopping spaces through time.

The research is conducted in three successive phases; firstly, survey, questionnaire & cognitive
mapping, then analysis & evaluation, and finally development of regeneration and intervention
proposals. The study is quite significant in the sense that a broad gap in the literature about the
commercial centres of Ottoman Empire is filled with the survey and documentation of spatial
characteristics in Balikesir. Furthermore, the results of this study are intended to constitute the
principles of future urban-architectural interventions which can bring vivacity to the urban life.
Therefore, it is important to analyse the transformation of traditional shopping spaces, and derive
coherent spatial and morphological characteristics in order to assert a civilized identity of the 21st
century city. It is also significant to direct economic initiatives into appropriate channels as well as
to increase public awareness about urban conservation in Balikesir. Thus, this study is supported
by the collaboration of civic institutions like Municipality, Departments of Culture and Public
Works, Chamber of Commerce and Balikesir University Department of Architecture.

Keywords:
Urban, Conservation, Traditional, Shopping Place, Urban-architectural, Morphology, Balikesir,

Introduction

S}mppmg spaces have always been the very hub of the public realm throughout the ages
s‘mce the history of shopping has been the history of human settlements and of communal
hff?'. Therefore, traditional shopping places have usually been vibrant places, and been
utilised by all the parties of city [1]. Shopping places of traditional town centres not only set a
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: bty e vy, =V,21,22,23,24,25]. In this study, morphological characteristics
fe‘l“'ff"d for revitalising traditional shopping spaces of Balikesir are analysed [26,27,28,29]. Besides,
it is aimed t':f fie‘*:ElDP contemporary restoration and urban conservation/renewal proposals [30-
47] for rehabilitating the impairment of the once-broken unity among urban space-shopping place
fabric [43,44,45,46,47]. Balikesir, that is an important town of Western Anatolia, which was the
flagship of industrialisation, modernisation, westernisation and thus regional economic
development at the time, is deliberately selected for this case study because it has gradually been
dissociated from the traditional qualities of ‘shopping places with social attributes’. Furthermore,
shopping activity and daily life in the town centre, displays a chaotic state, which is a typical
indicator of both the physical deterioration in urban form and that of the change in public life as
well as transformation of shopping spaces [48].

It can easily be observed that retail activity has gradually declined in the shopping spaces :m the
town centre. It seems that this tendency will continue unless various measures are immediately
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and townscape theories associated with shopping places and urban realm. At the third‘ and final
and intervention proposals are developed based on the results obtained from

stage, regeneration : |
e t two stages of this ongoing study.

these assessments. This paper concentrates on the firs

The study is quite significant in the sense that a broad gap in the literature abjuut the cum?nf:rc:i‘aj
centres of Ottoman Empire is filled with the survey and documentation of spatial characteristics in
Balikesir. Moreover, this study aims to reveal the urban-architectural problems that are determined
to be the reason of the ongoing decline in the shopping activity as well as the suggestions
regarding the potential solutions of these problems. Furthermore, the real}lts of tijis study are
intended to constitute the principles of future urban-architectural interventions which can bring

vivacity to the urban life and urban spaces.

Therefore, it is important to analyse the transformation of traditional shopping spaces, and derive
coherent spatial and morphological characteristics in order to assert civilized character and
identity of the 21st century city. It is also significant to direct economic initiatives into appropriate
channels as well as to increase public awareness about urban conservation in Balikesir. Thus, this
study is supported by the collaboration of civic institutions like Municipality, Departments of
Culture and Public Works, Chamber of Commerce and Balikesir University Department of
Architecture. It is expected that the results and suggestions of this study would be implemented
by Balikesir Chamber of Commerce as a Non-Governmental Organisation (NGO) which has the
capacity and power to realise the co-ordination of retailing institutions in the study area.

Current State of Shopping Places in Balikesir Town Centre

It is known that an additional factor, as much as the economic one, which influences the
capacity and quality of shopping, is the architectural characteristics of the shopping space.
Architectural quality of the space immediately establishes an image of the retailer. Moreover,
such a physical medium has the capacity for socialisation which has always been associated
with shopping.

Today, however, shopping spaces have the tendency to move outside the city leaving the shopping
spaces in the town centre with their own destiny. This development usually ends up with the
dilapidation of shopping spaces in traditional town centres. These spaces gradually lose their

social attributes under the pressure of vehicular traffic and dense urbanisation. The current state
of the town centre in Balikesir can be summarised as below:

1. Town centre of Balikesir seems to have become the central business district whose basic
function being retail activity. Shopping activity in the town centre is realised in the building
types such as multi-storey passages, isham or small shops.

2. There is not a building which can be categorised as “shopping centre” with its shops,
department stores, and other social functions such as food courts, entertainment etc., although

there are a few new initiatives which can be named as “supermarket” in Balikesir outside the
town centre.

3. Daily life m me_tu?vn centre exhibits a chaotic character with various commercial activities
performed in buildings that are not pre-designed for specific functions. This chaotic state may

b'E considered a clear indication of both the physical dilapidation of the morphology of the
city and, thus, the transformation of citizens’ social life.

4. ;Phile_:lleteri‘qaﬁun in t.he morphology of urban form manifests itself in form of the deficiency
b:;ucl activity areas in urban space, the transformation (and depravation) in urban life can
ummarised as the abandonment of traditional shopping behaviours and rituals as well as
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the tendency of shopping Spaces for an i
traditionally interwoven web. rregular spread with 5 radical break from their own

: t fail to notice th :
Briefly, one canno € that shopping spaces
graduaﬂy deviating from spatial CharﬂCtEriSﬁci a];dce:ngla the town centre of Balikesir have been

| attributes traditional shopping places,
g in these areas. However, one must also

Definition of the Study Area

The study area is the one which retains the typical characteristics of
within the urban structure for the last five hundred years. Even
the fact that there had been quite a vivi ,
stretching from 17th to late-19th

the commercial district
the limited sources point out
d commercial activity, particularly during the period

, . _ 27" century. Today, this area still sustains its commercial
function. This area is worth investigating mainly because traditional and contemporary

shopping spaces take place together, yet traditional forms of shopping are partially retained.
Another criterion for the selection of study area is the potential it carries for higher shopping
capacity. Additionally, Milli Kuvvetler Street, which is located as an extension of this

traditional district, is included in the study area because this street has been one of the most
influential commercial axes since its opening in 1916 (Fig 1).
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(Fig. 3) A view from the dilapidated parts of the historic context

The Level of Deviation from the Salient Characteristics of Traditional “

* : Shopping Places wi
Social Attributes” in the Study Area pPg Liace Sl

It is assumed, in this study, firstly that shopping spaces in Balikesir town centre have gradually
been dissociated from the traditional qualities of ‘shopping places with social attributes’; and
secondly that such dissociation have caused these spaces to be used less reducing the shopping
capacity of this area; and finally that this process has been further incited by the removal of
social functions from this area as well as by the negligence of traditional physical and spatial

continuity of shopping places in the district.

Phases of the Study

For the purpose of revealing; 1) the impacts of the removal of Sﬂ‘fial functions f"F'“‘ shopping
spaces and ii) impacts of discontinuity of shopping spaces, & Series Of; SUTVEYs (= Sppcnoies:
This survey is mmpgged of a questiunnaire, an integrated interview, and flﬂi?ll}' d:awm+g of a
cognitive map. First of all, it is intended to investigate to what extent shopping spaces in the

: tivities (e.g. cinema, theatre, café, restaurant,
stud modate spaces for social ac | :
y area accommo P tc.). Moreover, the impacts of the dense vehicular

laygrou ues, and green areas e : : e
fraf}frli to r:l(-i\j sll?;;;ing activitg}r are examined for rf:vealmg thi, -I:;ri ;; EIS;DD:;I;I:’: rc:::r;iﬁj
Shﬂpping spaces. It is aimed to put forward h{?w dlf-feri'nt:ﬂ;}l\erefﬂre the answers of different
utilise shopping spaces along the two axes of mvestlga_ [:1 ‘incume ar.:d reading and TV habits
social groups (i.e. according to age education, occupation, ;

etc.) are cross- evaluated.
. 144 appin : : 3
L Survey, Questionnaire & Cﬂg’flfhtizfm’t::ﬁbiﬁng to the commercial capacity of shopping
. 1 C B
As knﬂwm one of the most mﬂuenhﬂ Eith Hnﬂn-shDPPi“g activities .
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social and cultural activities in the vianity (Fig 4). The results reveal that social and cultural

are mot accommodated mn the vaamsty of shopping area 0 such an extent that even the nofices
about sach aciiviies do not fake place. It can be conduded, as the result of questionnaires, that
shopping spaces are distant from spaces for other sodal activities o0 2 great extent. It is further

wm%dﬁﬂmﬁ%mhmﬁmmﬂm
case that cafes, restaurants, patisserias are accomodated in and around the area.
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(Fig. 4) Amvareness of social & cultural activities in the area

One of the most essential indicators of the shopping capacity is the “density of users”. In order to
determine the density of users in the study area, people are asked “how many people they go out
with for shopping”. The answers show that 34% of the retailers do their shopping “alone” while
47% of the retailers go to shopping as a “couple”, and 19% shop with “three or more” people.
Amongst the customers, those who shop “alone” appears to constitute 24%, whereas those who go
to shopping in “couples™ are 54%, while only 22% of them do their shopping in groups of “three or

may be the most influential factor in such an outcome.
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whether they sustain traditional attributes. First question is about the “type of payment” which is
a typical indicator of whether traditional manners of shopping continue. 30% of the retailers
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(Fig. 6) Distribution of payment types (Fig. 7) Distribution of visiters & shoppers

The question of “whether there are enough waiting and sitting areas in the shop” is answered as
“yes” by 50% of the shop owners and as “insufficient” by 30%, and as “not at all” by 20 % of the
retailers. The insufficiency of these areas shortens the length of stay, social interaction and thus

shopping capacity.

Moreover, when the retailers are asked about their “clnsigg time”, 80 % of them an:%t:&l'@d .the
question as “between 17.00-19.30 hours”, while only 20 % seem to shut their doors mﬁemm
20.00-00.00 hours”. The answers reveal that the study area is not “?":‘;‘_1 ?fﬂ 193&{ » puaint;
out a very serious social problem as the area becmneaha vert};“ a; Sﬁq:l:i:t Wﬂ w;t; ;ﬁ
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% because of the “lack of security”, Wher bﬂ::et:;ﬂ;tt;j EE lméet hours, both groups
asked what should be done to be able t0 kﬁpsmeﬁ / retailers) should gather and develop
give the same answer, that is “ other group s

Proposals”.
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Anu‘ther significant factor which may reduce the shopping capacity in the area is the lack of
SFﬁ'”{ﬂ and physical continuity in the shopping spaces. In order to put forward that spatial and
physical continuity in the shopping spaces are interrupted and the negative impacts of such
interruption on shopping capacity, people are asked about their views on the “contribution of
vE‘hlr:‘ular traffic in the study area”. 69 % of the retailers and 73 % of the customers find the
existing system of vehicular traffic as “negative”. Additionally, people are asked about the
time spent during crossing the vehicular streets along their shopping paths” to show the

intgrruptiun of the pede§trian continuity in the shopping area. It is seen that 63 % of the people
wait more than one - minute at the crossings. Similarly, people are asked about the “frequency

of crossing the vehicular streets along their shopping paths” to show the interruption of the
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At the last stage of the study, people are asked to draw a very simple “sketch of the area they

frequently shop, and places they meet with othe Z
sketch and 41 % of them draw an area r people”. 18 % of the people refuses to draw a

e outside the study area, whereas only 41 % of the
participants draw the sketch of the study area. Among them, those who draw the surrounding of

Yeni Cars1 and Hasan Baba Cars: constitute 23 %, while 18 % of the people draw the area of
Milli Kuvvetler Street.

The results reveal that the study area does not have a significant place in the cognitive structures of
the citizens, thus in the collective memory of the city. This may constitute one of the major reasons
why the shopping capacity has gradually declined in that area. When these maps are analysed two
distinct types of differentiation can be observed:

1) Differentiation between retailers and customers,
2) Differentiation between Yeni Carsi-Hasan Baba District (traditional shopping zone) and
Milli Kuvvetler Street (Contemporary / fashionable shopping street).

This di ati 1 be exvlained as follows: 3 e
Si dﬁ;?:r‘::ﬂfgns ]:rgp i the distances between Shﬂps in Milli Kuvvetler Street are

: i - crail reason for that is the irregular width of shop windows,
ey “:hﬁlih ﬁzzmm{;ﬁfsc‘;fstnm;r;gr;nmt_ Therefore, the distances are perceived sometimes
Hmpairmg the riy

: : tood that spatial definition is too strong and
shorter than they are and vice versa. It is also undezhi i ulldlll?lgs along both sides of the street

:Ell‘ WIth p;rhcula: h;eiirs:ij;liis Eiﬁpﬁﬁﬁi ¢all buildings are added one another for a very
e perceived as con ’
long distance.

aba area, on the other hand, problems regarding spatial

“In the drawings of Yeni Carsi-Hasan B i Zagnos Pasha Mosque and bus-stops are

definition and customer orientation can and three dimensional depiction of

minant features, .
- shown as landmarks, vehicular paths are do ;fi Jlmost all drawings (Fig 9). When these

asha Mosque are di incti cterls i ires, it is clearly seen that

Zagnos distinctive chara f questionnaires, 1t 15 clearly

ﬂbaerva: Mevallfated in conjunction with theﬂﬁﬁtenulttsfﬁ ?—hk:m o Pasha Square is displayed as
ons are :

vehicular traffic harms shopping ﬂfﬁ;’i;{a‘fdggig 10, 11,12)-
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sed in a quite TP mplexity stems from the residues of the

Yeni Carsi-Hasan Baba area iS XP 5 | ;4 that such € al and physical detachment
1S drawn in a very clear style. It can Saltg 2 great extent. 'I_'he spatial and phys
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3D depictions cannot be seen in drawings by customers. This can be intergreted as an indication of
the fact that this area cannot be perceived as a place. Particularly, in Yeni Garsi-Hasan Baba area,
the distinction between vehicular roads and pedestrian sideways is clearly drawn by a line,
whereas this cannot be seen in drawings of Milli Kuvvetler Street. It shows that main tl:afﬁc in
Milli Kuvvetler Street is totally conceived as vehicular traffic. Also, the illustration .ﬂf sitting E{nd
resting places in open spaces is quite rare. It also supports the resultls of questionnaires regfardmg
the customer expectations of sitting places and public spaces In the study area. Distance
deformations are also repeated. It is observed that cafes, patisseries, cinema, tuwp-hall etc. are also
drawn in the sketches showing Milli Kuvvetler Street. It shows that social activity areas playia
major role in the cognition of shopping spaces and urban environment. Although the wa‘ll effect in
the drawings is repeated, the shops are drawn as separated from eachother. The major reason
behind this type of expression may be the interruption of shopping continuity through banks and
hotels which have quite large widths of windows.

Cognitive maps are useful devices to put forward the problems regarding the cnnc?ptiuq of space.
These maps, here, appears to support the results obtained from questionnaires and interviews.

(Fig. 10) A sketch by an adult showing shopping area in relation to traffic
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questionnaires, the cognitive maps serve to visualise what has been said or written both by
customers and by retailers. This type of cross-evaluation also enable to illustrate whether or not
there is any inconsistency in one (or more) of the three types of surveys. As it is already mentioned,
the results of the surveys (questionnaire, interview, and map) support and enhance each other. All
surveys seem to focus on the following points;

e  Lack of spaces for social interaction associated with shopping activity within daily life in city.
e Interruption of the spatial continuity via vehicular traffic in the traditional town centre.
« Dilapidation of the morphological features of the traditional town centre.

However, all surveys also point out the hints of the capacity of the study area for revitalisation of
the traditional shopping activity, and thus, civic and urban life.

Along this path, various regeneration and intervention proposals are developed, and these are
established as the major principles of future urban-architectural interventions for the aim of
revitalising the historic town centre of Balikesir.

II1. Discussion & Suggestions

As the majority of the retailers, who were interviewed, emphasised, one of the most significant
reason behind this evident dacline of the shopping capacity in regard to the past is the long-lasting
nationwide economic recession. Nevertheless, the loss of the salient urban-spatial and architectural
features of the past also plays a major part in such a decline can be clearly seen from the results of
questionnaires, interviews and cognitive maps. Henceforth, it is quite clear the urban-architectural
interventions suggested for the study area could bring back the vivacity to this traditional
shopping district. The principles of the future interventions should be established in regard to
qualities and characteristics of traditional shopping spaces in Balikesir. Therefore, following
measures could be suggested;

1. Diversity of the functions (i.e. in addition to shopping) should be increased in the study
area. For this purpose, it would be appropriate to make arrangements for both open
public spaces (i.e. sitting-resting places, open/semi-open cafes, kiosks, green areas etc.)
and indoor spaces (such as spaces of cultural activities, i.e. theatre and concert halls,
movie-theatres, etc.). These spaces would certainly lengthen the time of use in the
vicinity by various parties. Thus, potential customers would stay longer in the area,
increasing the capacity of shopping in the study area. However, it seems essential for the

retailers in the area not only to come together and develop proposals about the matter,
but also to make initiatives to realise these proposals.

2. Some of these new activities should be selected to bring vivacity to the area particularly in the

evenings and at night. It is suggested that shopping capacity would proliferate as the period
of staying and that of shopping increases. A visible increase in the shopping capacity would
also help to overcome the “cost” factor which seems to prevent to keep the shops open in the
evening hours. However, it is essential to provide attractive lighting to the area immediately
for being able to save this district from being a quiet, desolate and creepy space.

3. “Taking the vehicular traffic below the ground‘level” could be considered as a measure in
order to subdue the negative impacts of vehicular traffic to the shopping capacity. Although it
can initially be appraised as a costly solution, one cannot fail to admit how significant and
necessary it is for a long-term healthier, sustainable urban development, particularly when

the positive influences of such a project (higher capacity of customer and thus shopping) are
re-considered.

Another essential measure to be taken is the planning for decentralisation and spreading of

the city in order to prevent excessive land prices, speculative urban rant and resulting
inflation of real-estate rents.



Renovation and ru-functiuning of the exiet:
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used buildings) rather than construct Ing historical b
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area, can be considered as an e : Puildings for the activities proposed for the

tOnomical meagyre e
Hall, upper floors of Yeni Cars; ang Hasan Baba ¢ aur instance, basement loor o the izt
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KuvvgtlLr Street could be renovated for new urban functi ‘ usid buildings along Milli
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It is known that positioning of de
forces at either ends of customer circulati
_ On areas (malls) in shopping centres mainl
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from the requirement of }“Cf‘fﬂ‘&mg the novement, and thus, shopping capacity along these
routes. Hence, the shopping capacity in

the study area, too, is direct] i
. L 4 , , 100, y related to the physical
and* spatflal cm;ltmull:y of shuPpmg Spaces. Appropriation of the approach, which once was
derived from t 'E logic of spatial organisation of traditional town centres, into this area would
certainly contribute it to regain

) . its once-lost salient spatial and architectural features, and
thus to increase its own shopping capacity.

Partment stores or other group of spaces with high magnetic

Another striking outcome of the results obtained from questionnaires is the conflict between
the expectations of customers and preferences of retailers. Overcoming of this significant

conflict would certainly raise the shopping capacity in the area. Along this purpose, customer
expectations should be regularly, and in fact more often, surveyed with rational methods.

Consequently, it is established that the problem observed in the traditional shopping dis.trir.l't is a
problem of urban planning/architecture/conservation as much as it is an economic issue.
Therefore, the solutions should also be developed along this line of thought. A series of initial steps
taken in the fields of urban design, architecture, conservation Ell"ld renewal* would trigger
successive economic changes, and thus, not only pave the way for a higher shopping capacity but
further accelerate a vivid retail activity with social attributes.

or
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