Arab Culture,
Management and
~ Sustainable Development




International

Journal of

Arab Culture,

Management and
Sustainable

Development

Volume 1, No. 4, 2010

Publisher’s website: www.inderscience.com

Email: editorial@inderscience.com

ISSN (Online) 1753-9420
ISSN (Print) 1753-9412

Copyright© Inderscience Enterprises Ltd

No part of this publication may be reproduced stored or transmitted In
any material form or by any means (including electronic, mechanical,

photocopying, recording or otherwise) without the prior written
in accordance with the provisions of

permission of the publisher, except
Act 1988 or under the terms of a

the Copyright Designs and Patents ‘
licence issued by the Copyright Licensing Agency | td or the Copyright

Clearance Center Inc.
Published and typeset

in the UK by Inderscience Enterprises Ltd



Int. J. Arab Culture. Manageme

nt and Sustainable Development, Vol. 1, No. 4, 2010

T T

Contents

309

318

326

340

359

375

400
403
407

the Arab World
Hend S. Al-Khalifa

Te?clflng' engineering ethics: a necessary measure for engineering capacity
building in Arab countries

Mohamed Mahmoud Nasef and Waleed F ekry Faris

A futuris.tic discourse of higher education system linkages with the labour
markets in the Kingdom of Saudi Arabia

Adel S. Aldosary and Kh. Md. Nahiduzzaman

Factors affecting the demarketing of cigarette smoking in Palestine
Mohammad Zedan Yehia Salem

Assessment views of the Arabic content of the internet: directions for future
development

Saad Haj Bakry and Talal Haj Bakry

Analysis and conservation of social attributes in traditional shopping
districts towards revatilisation of town centres in recession: Balikesir as a
case study

Murat Cetin

Contents Index
Keywords Index
Author Index



Int. J. Arab Culture, Manageme

nt and hif.'ﬁ’uinm‘?!e !Jt*ucfnpmﬁm, Vol. 1, No. 4. 2010 375

e ———
Analysis and conservation of soc: : :
traditional shopping districts

Murat Cetin

Department of Architecture,

King Fahd University of Petroleum and Minerals
KFUPM, College of Environmental Design, }
P.O. Box 910, 31261, Dhahran, Saudi Arabia
Fax: +966-(0)3-860-32-10

E-mail: murat@kfupm.edu.sa

E-mail: mcetin01@gmail.com

Abstract: In this study, it is of interest to reveal the relationships between
Iﬂﬂfphplﬂglcal aspects of traditional town centre and their social attributes of
civic !1fe. Th:? history of communal life and human settlements has always been
associated with the history of shopping. Traditional shopping districts have
been vibrant public realms. Nevertheless, social harmony and unity observed in
traditional societies have been fragmented by global socio-economic changes.
Consequently, today’s shopping places are dislocated towards the outskirts
of traditional town. Hence, old town centres are neglected causing them to lose
their value as traditional spaces enhancing public interactions. Therefore,
morphological characteristics that maintain the unity between shopping activity
and social fabric in traditional shopping space should urgently be clarified.
Along this purpose, morphological characteristics required for revitalising
traditional shopping spaces of Balikesir are analysed. Consequently, it is aimed
to develop a new methodological basis for formulating cultural, spatial

transformation of shopping spaces.

Keywords: urban; conservation; urban-architectural; morphology; Balikesir;
traditional; shopping place.
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376 M. Cetin

1 Introduction

The relationships between the morphological aspects of the traditional town cengr,
and the social attributes of the civic life in the city has always _bEEH of major Concery
n architecture, urban planning and conservation (Mumford, 1961

for scholars 1n .
Senett, 1992: Rowe, 1997; Bookchin, 1992). Indeed, shopping Spaces have always
been the very hub of the public realm throughout the ages since the history of
shopping has been the history of human settlemegts and of commung] life,
Therefore, traditional shopping places have usuall;,f been vibrant plac.e?;, and been utiligeq
by all the parties of city (Abal, 1990). Shopping places of traditional town centres
not only set a stage for social interactions, but also support and enhance communicatjgn
amongst the citizens of the city. Nevertheless, conditions and context of the curreps
age displays a totally different character. This state 1s particularly crucial for traditiong]
societies because they have neither fully appropriated nor benefited from the materig]
conditions of this era yet (Urry, 1995). Despite, they have to cope with its outcomes at
the peril of their traditional values and humane assets. In fact, social harmony angd
unity once observed in these societies have been transformed with socio-economic
changes particularly after the Western influences (WeiP, 1996; Ritzer, 1998).
Consequently, today’s shopping places have become quite dislocated towards the
outskirts of cities, and thus, town centres have become extremely neglected (Dékmeci,
1995; Jacobs, 1961; Langman, 1992; Shields, 1992). Such a level of neglect has
inevitably caused these traditional spaces to lose their value as spaces enhancing
public interactions, and to dilapidate (Trancik, 1986; Tiirkoglu, 1998; Yiiksel, 1995:
Markham, 1998).

Thus, the establishment of morphological characteristics that retain the unity between
shopping activity and social fabric in traditional shopping space seems to have gained
significance for the professionals and experts in the field of conservation (Alexander,
1977; Cerasi, 2001; Cezar, 1983; Cakmakli, 1992; Ford, 1994, 2000). These specialists
should develop policies and strategies in order to return the deserved grandeur and
authenticity back to this urban-architectural heritage (Krier, 1991; Lynch, 1960;
Norberg-Schulz, 1971; Ozer-Say, 1996:; Rapoport, 1980, 1982, 1990:; Velioglu, 1994,
Yildirim, 1996). In this study, morphological characteristics required for revitalising
traditional shopping spaces of Balikesir are analysed (Cetin et al, 2004; Anon,
1940-1960; Egli, 1945; Mutaf, 1997; Su, 1937). Besides, it is aimed to develop
contemporary restoration and urban conservation/renewal proposals (Ahunbay, 1996;
Altinoluk, 1998; Cantacuzino, 1998:; Dellheim, 1982; Kuban, 2000, 2001; Larkham,
1990, 1996; Pickard, 1996; Strike, 1994; Tiesdell et al., 1996; Warren et al., 1998;
Worskett, 1984) for rehabilitating the impairment of the once-broken unity among urban
space—shqppfng place-social fabric (Moughtin, 1992; Ozdes, 1998; Tutal, 2000; Aktire,
1981; Ge1s!:, 1983).. Balik.es%r, that is an important town of Western Anatolia, which was
the ﬂagshlp of mdustr:ahsat?on, modernisation, westernisation and thus, rﬂgiﬂmfl
economic development at the time, is deliberately selected for this case study because I

has gradually been dissociated from the traditional qualities of ‘shopping places with
social attributes’.
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characteristics of the transformation of tradit; » physical and spatial
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detail. shopping spaces should be examined in

For this purpose, it is aimed to develo W
) | P a new methodological basi rmulati
cultural and spatial transformation of shopping spaces a;nf% buildaiilgssﬁ‘i;ri;igliﬂzﬁlg
e.

E::f(?;:; ;?;ti;cbcim;cfl E:l;lr?ucftcd in three successiﬁve phases. In the first stage, the
e donasise s spplied et to the LB A Dy el

a qu applied both to the sh i ’
reveal the impacts of physical transfﬂnnzlsil:;rsﬂ?:ﬁe;mlersj 'Wh{] sl e = e g
_ ; _ shopping spaces over their users
with particular reference to their shopping preferences/habits and their social interactions
throughout their shopping. This questionnaire is completed in combination with studies
of cognitive mapping and interviews to confirm the results of the questionnaire. At the
second stage, various townscape and morphological analyses are performed on the visual
and written materials obtained from survey, questionnaire and mapping phase of the
study. Then, the results of these analyses are evaluated in the light of conservation and
townscape theories associated with shopping places and urban realm. At the third and
final stage, regeneration and intervention proposals are developed based on the results
obtained from these assessments. This paper concentrates on the first two stages of this

ongoing study. | '
The study is quite significant in the sense that a broad gap in the literature about the

commercial centres of Ottoman Empire 18 filled with the survey 'and documentation
of spatial characteristics in Balikesir. Moreover, this study aims to _reveal t-he
urban-architectural problems that are determined to be the reason of the ?nlgﬂlligtfiﬁ:lll:;
in the shopping activity as well as the suggestions regarding the potential solu ions

these problems. Furthermore, the results of this. study E}f;' b o
principles of future urban—architectural interventions which can g

urban life and urban spaces o : e
i e j tion of traditional shopping spaces,
Thierefore, it is important 1 analyse the e in order to assert civilised

and derive coherent spatial and morphologicd ficant to direct economic

it . Tt is also signi
character and identity of the 21st century City t{l] . crease public wareness about urban

Initiatives into appropriate channels as well as e ed by the collaboration of civic

conservation in Balikesir. Thus, this study li P il public Works. Chamber of

institutions like Municipality Departments © - oture, It is expected that the
T 4 oy p ty : Dgpartmem of ArchiteC ikesir Chamber of
ommerce and Balikesir University implemented bY Bali

results and suggestions of this study would be
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2 non-governmental organisation (NGO) which has the capacity and power

Commerce as nisatiol . : .
tion of retailing institutions 1n the study area.

to realise the co-ordina

2 Analysis of current shopping district in town centre

It is known that an additional factor, as much as the economic one, '.:uhich influences the
capacity and quality of shopping, is the architectural ch:;:u*actenstilcs of the shopping
space. Architectural quality of the space immediately establlshctc, an image of the retailer.
Moreover, such a physical medium has the capacity for socialisation which has always

been associated with shopping. . : _
Today, however, shopping spaces have the tendency to move outside the city leaving

the shopping spaces in the town centre with their own destiny. This development usually
ends up with the dilapidation of shopping spaces 1n traditional town centres. These spaces
gradually lose their social attributes under the pressure of vehicular traffic and dense
urbanisation. The current state of the town centre in Balikesir can be summarised as

below:

1 Town centre of Balikesir seems to have become the central business district whose
basic function being retail activity. Shopping activity in the town centre 1s realised in
the building types such as multi-storey passages, ishani or small shops.

2  There is only one ‘shopping centre’ with its shops, department stores, and other
social functions such as food courts, entertainment, etc., which is currently being
constructed, although there are a few new initiatives which can be named as
‘supermarket’ in Balikesir outside the town centre.

3 Daily life in the town centre exhibits a chaotic character with various commercial
activities performed in buildings that are not pre-designed for specific functions.
This chaotic state may be considered a clear indication of both the physical
dilapidation of the morphology of the city and thus, the transformation of citizens’
social life.

4  While deterioration in the morphology of urban form manifests itself in form
of the deficiency of social activity areas in urban space, the transformation (and
depravation) in urban life can be summarised as the abandonment of traditional
shopping behaviours and rituals as well as the tendency of shopping spaces for
an 1rregular spread with a radical break from their own traditionally interwoven
web.

Briefly, one cannot fail to notice that shopping spaces in the town centre of Balikesir
have been gradually deviating from spatial characteristics and social attributes traditional
shopping places, and thus, shopping capacity has been profoundly declining in these
areas. However, one must also note that it is plausible to conserve and revitalise the
public realm in the town while creating profitable shopping spaces at the same time. This

can be achieved simply by the rehabilitation of the break in the unity of urban space —
shopping space.
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3 The study area

The study area 1s the one which retaj :
he: e | ch retains the typical characteristics of i
district within the urban structure for the éristics of the commercial

sOuIces point out the fact that there hadlaicﬁve tlundred years. Even, the limited
; : : : : n quite a vivi i

partmularl.y dyrmg the pcr.md stretching from 17th to late-]‘}thwd commercial mjt.mty,

«(ill sustains its commercial function. century. Today, this area

This area i e R :
raditional and contemporary shopping, 1s worth investigating mainly because

. | spaces take place together it
: 5 , yet traditional
shopping are partially retained. Another criterion for the Selectign of study ar:zrirzslﬁi

potential it carries for higher shopping capacity. Additionally, Milli Kuvvetler St
which 15 i{f":’a'*Ed as an extension of this traditional district. is i;mluded in th: ;rd i
because this street has been one of the most influential commercial axes since i udy area
in 1916 (Figure 1). Ince 1ts opening

St“_dy area 1s "EIEﬁ_ne‘ﬂ by Market Hall (kal) in the north, shopping axis in the north
extending from Ali Hikmet Pasha Square, part of Anafartalar Street built up after 1950 in
the south, and Aygoren Housing District in the west. Milli Kuvvetler Street and shopping
units on its both sides constitute the other part of study area. The following commercial
building complexes will be examined throughout this study:

|  Yeni Carst (shopping arcade)
2 Hasan Baba Carsisi (shopping hall)

3 shops around these two complexes and those along Milli Kuvvetler Street.

Figure 1 Study area

of the district still seem tf’
cial attributes’ with their
. function and forms
gy o AR e (Figure 3) TR the
pear to be essential

Squares and streets as the uﬂmpﬂne‘nts kgt
sustain the potential for being a ‘shopping P

morphological characteristics (FIgure 2» "0
in the traditional tissue have hac-m:leﬂtantial of
measures to increase the commercial P

for the revitalisation of the district.
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Figure 2 A view from the historic context with 1Ir;:uli1iunzil aiirihutuﬁ. fﬂ} ‘frgi’“"{ fahn..:;
of traditional shopping district (b) traditional ways of shopping 1n thja: hlﬂ:{:lht
(¢) shopping squares (d) passages between shopping 8pacces (sce online version
for colours)

(b)

(d)

Figure3 A view from the dilapidated parts of the historic context, (a) Hasan Baba building

duminatipg the historic scale (b) historical tomb i1s almost invisible from the
surroundings (c) traditional houses are blocked by
(d) traffic has wiped out the traditional square (see

the massive bus stops
online version for colours)

= | —

= il
" S .

(b)
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4 The salient characteristics of traditional ‘shopping places with social
attributes’ and the level of deviation in the study area

It is assumed, in this study, firstly that shopping spaces in Balikesir town centre have
gradually been dissociated from the traditional qualities of ‘shopping places with social
attributes’; and secondly that such dissociation have caused these spaces to be ust,td less
reducing the shopping capacity of this area; and finally that this process has bun?n lurlht:r‘
incited by the removal of social functions from lh‘i:-a area as nrm.:ll as ?ay ‘lht: negligence of
traditional physical and spatial continuity of shopping places in the distrct.

4.1 Stages of the study

For the purpose of revealing:

i u i : L] ‘ & : A "E
I the impacts of the removal of social functions from shopping space

| . a series of surveys are conducted.
2 impacts of discontinuity of shopping Spacces, geries of surveys are ¢

Thi ‘ inte interview, and finally
| ' st ¢, an mlngmlml inte
5 Survey 18 EDmpﬂSEd of a questionnaire,

drawing of a cognitive map. First of all, it 18 intended tﬂ 1:1@‘11%1?? t:fu:tl:::
extent gshﬂPPing Eiﬂces in the study arca ﬂcmmn.mdul:: ::Eru;:ul{gn;ﬂn R
(¢.g., cinema, theatre, café, restaurant, P]“}’Efﬂundh‘ "ﬁ.;f I; the shopping activity
Morcover, - the impacts of the dense vehioular rd umongst shopping spaces. 1t 1s
are Exam{ncd for revealing the level of discontinuity ¢ $

: = il nd utilise
. v groups p{.,ﬁ.at.l'\"ﬂ' ¢ :
; o0 socio-economic IOHFS &7 anewers of
R put forward how g of investigation. I'herefore, the answers «
q L3

.II E .h ['I . 1 LTI \ | 3 ] “ t‘llt‘
grping spaccs along the ding to age education, ocoupation, ineome
different soci i.e,, according '
ocial groups (1.€.,

s d.
feading and TV habits, etc.) are cross-cvaluale
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[ Survey, questionnaire and cognitive mapping

As known. one of the most influential factors contributing to lhf: commercial capacity of
shopping places is the unity of shopping spaces with ‘non-shopping activities’.

Figure 4 Awareness of social and cultural activities in the area (sec online version for colours)

Awareness of social & cultural activities in the district (retailers)

M edium
14%
Low
16% B Low
B High
D Medium
High
40%
Awareness of social & cultural activities in the
district (customers)
Low
44% B Low
B High
B Medum

For instance, the question of ‘whether you have ever attended a social and cultural event
through the notices at the shop windows around the area’ is answered by a greater
majority of the participants. 46% of the retailers, who participated the questionnaire, have
not attended an event through these notices at all, while 14% have rarely attended such
activities. Only, 40% seem to have been informed about social and cultural facilities
while shopping. The ratio of the customers who answer the same question as ‘no’ is 44%,
and the ratio of those as ‘rarely’ is 36%, whereas only 20% of the customers who shop
around the area appear to benefit from the notices about social and cultural activities 1n
the vicinity (Figure 4). The results reveal that social and cultural spaces are not
accommodated in the vicinity of shopping area to such an extent that even the notices
about such activities do not take place. It can be concluded, as the result of
questionnaires, that shopping spaces are distant from spaces for other social activities to 2
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rosults 1O\ cal that, currently, there is no ge |
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rotailers state that shopping capac

——— humuug maps and interviews, The
" '\ 8hopping place despite the capacity of
CHODS amongst oustomers. Majority of the

Y would iner |
i . = CIOARO 1n the ¢ Lo .
PALISSEIAN are accommodated in and around the area O cane that oafos, restaurants,

One of the most essential indicators of the « - : .

In order to determine the density of uuu:gl illt\: ‘ :T::::;:i :.;::m:w‘lf :H.. the ‘dullmu?’ o users’,
people they g0 out with for shopping’, The answers Hhm; !1;;:“11 :: ;l:nﬂ n;iklml how many
their shopping ‘alone” while 47% of the retailers 20 10 ﬂhﬂppingtuq :: ::,‘,:li:;ui} ‘l::::Tth;u!“
shop with ‘"“1\}‘ Or mare” peoplo. Amongst the Customers llw:w xﬂml qt.u:n ‘luluuﬁl:
appean o constitute 24%, whereas those who #2010 thi‘}ph]u ’i:.'l tk‘i;".lﬂlt“i‘ m';i ﬁﬁil'&“ while
only 22% of them do their shopping in groups of ‘three or nuuiﬁ‘ {I:‘iguw"‘ii :*'\H thé
results reveal that shopping is usually done either *alone’ or with another pvrﬁt;n: it could
be suggested that the density of customers in the study area does not suffice to constitute
an active shopping area, The fact that social facilities do not exist in the shopping area
may be the most influential factor in such an outcome, |

Figure 5 Distribution of people who do shopping as a social activity (see online version
for colours)

How many do you go out with for IhﬂpplﬁFﬁ;(l‘i‘tI“lﬂ}

three or more

peaple
19% alone
3% @ Alone
m Two people Fl
| @ three or mare peopla)

two people

A7% /
e S

How many do you go out with for shopping? (customers)

three or more
people
2%




384 M. Cetin

In the next stage, the retailers are asked about the qulalitiE:S ﬂf. thﬂ?r shops in ordey to
understand whether they sustain traditional attributes. F 1rst.qluf.':st10n 1S about the ‘type of
payment’ which is a typical indicator of whether traditional manners of Shﬂpping
continue. 30% of the retailers accept ‘cash and credit cards’, 21% only accept ‘Cash’
whereas 13% of the shop owners accept “on credit’ in addition to cash and credit Cardsf
13% accept ‘all types of payment’, 8% accept ‘bond, cash and credit card’, apqg 79,
accept ‘instalments and bonds’ (Figure 6). The types of payment such as ‘op credit,
instalment, etc.” are usually observed in traditional ways of shopping, thus, the answers
of the retailers reveal that traditional shopping activity is partially retained in the study
area. Furthermore, the question of ‘whether your shop is visited by your guests® i
answered as ‘quite often’ by 70% of the retailers, supporting our view that traditiong]
way of shopping based on communication — a social behaviour (even in form of

bargaining) — is still alive in the area (Figure 7).

Figure 6 Distribution of payment types (see online version for colours)

Type of payment (retailers)

b it
ond, cash, credit instalment, bond

o 7% cashond oc m cash and credit card
Car
on credit’, cash 0% w5 : -
e Oon credit’, cash, credit card
= all
all m on credit’, cash
13% ek @ bond, cash, credit card
21% m instalment, bond

on credit’, cash,
credit card
13%

Figure 7  Distribution of visitors and shoppers (see online version for colours)

Guest visit to shop (retailers)

sometimes
30%

@ sometimes
m often, very often

often, very often
70%
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should also be converted in a manner to accommodate functional diversity, angd S0cial
facilities. Another problem stated by the retailers is that banks are positioned along the
main streets and other very central locations. Concentration of banks in the town Centre
not only distracts the continuity but also increases the rents in the area causing smaller

shops to move away from these areas.

Figure 8 Recommendations for opening shops at later hours (see online version for colours)
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At the last stage of the study, people are asked (o draw -
they frequently shop, and places they me lh::r peo ;‘}’ simple “sketch of the areq
L] "l 0 -
icl tside ‘p ¢« 18% of the people refuse
of the participants draw the sketch of {he Study ares A- 1€ Study arca, whereas only 41%
unding of Yeni Carsi and Hasan Rake e - Among them, those w :
SUrTo ¢ oS G h d Hasan Baba Carsisi constityte 23 : ho :imw- the
people draw the area of Milli Kuvvetler Stree 370, while 18% of the
The results reveal that the stud
structures of the citizens, thus in the cognitive
one of the major reasons why the Hhﬂpping canac may constitute
(]L-ll ds r v 2Jina ' .
When these maps are analysed two dist; pacity has gradually declined in that area,

| differentiation between retailers and customers

2 differentiation between Yeni Carsi-Hasan Baba

B Distriet (traditi . ing zone
and Milli Kuvvetler Street (contemporary/fashi ( onal shopping zone)

onable shopping strect).
This differentiation can be explained as follows.

Significant defﬂmatiuns rt:-garding the distances between shops in Milli Kuvvetler
Street are observed in the drawings of retailers. The reason for that is the irregular width
of shop windows, impairing the rhythm of customer movement, Therefore, the distances
are perceived sometimes shorter than they are and vice versa. It is also understood that
spatial definition 1s too strong and clear with particular reference to some drawing in
which buildings along both sides of the street are perceived as continuous walls, simply
because tall buildings are added one another for a very long distance.

Figure 9 A sketch by an adult showing shopping area in relation to mosque
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all drawings (Figure 9). When these observations are evaluated in conjunction with the
results of questionnaires, it is clearly seen that vehicular traffic harms shopping activity 1
a great extent, Ali Hikmet Pasha Square is displayed as a traffic junction in a great
majority of drawings (Figure 10 to Figure 12).

Figure 10 A sketch by an adult showing shopping area in relation to traffic
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Figure 11 Dominance of traffic in the perception of shopping areas
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Cognitive maps are useful devices to put forward the problems regarding the
conception of space. These maps, here, appears to support the results obtained from
questionnaires and interviews.

Il Analysis and assessment

As it is claimed at the very beginning, traditional shopping places were vibrant places
utilised by all the parties of city, setting a stage for social interactions and public
communication. However, social harmony and unity observed in traditional societies
have been transformed with socio-economic changes causing town centres to be
neglected and to be dilapidated. In Balikesir, morphological characteristics that maintain
the unity between shopping activity and social fabric in traditional shopping space seem
to have gradually dissociated from the traditional qualities of ‘shopping places with social
attributes’. Questionnaires and mapping have clearly put forward that shopping activity
and daily life in Balikesir town centre, displays a chaotic state, which is a typical
indicator of both the physical deterioration in urban form and that of the change in public
life.

As a matter of fact, the series of surveys conducted in this study, as explained above,
seem to be coherent and consistent with each other. While interviews complete the views
expressed in the questionnaires, the cognitive maps serve to visualise what has been said
or written both by customers and by retailers. This type of cross-evaluation also enable to
illustrate whether or not there is any inconsistency in one (or more) of the three types of
surveys. As it is already mentioned, the results of the surveys (questionnaire, interview,
and map) support and enhance each other. All surveys seem to focus on the following
points;

e lack of spaces for social interaction associated with shopping activity within daily
life in city

 interruption of the spatial continuity via vehicular traffic in the traditional town
centre

e dilapidation of the morphological features of the traditional town centre.

However, all surveys also point out the hints of the capacity of the study area for
revitalisation of the traditional shopping activity, and thus, civic and urban life.

Along this path, various regeneration and intervention proposals are developed, and
these are established as the major principles of future urban-architectural interventions
for the aim of revitalising the historic town centre of Balikesir.

Il Conclusions and recommendations

In this study, it is intended to reveal the relationships between the morphological aspects
of the traditional town centre and the social attributes of the civic life in the city with
particular reference to the shopping district in Balikesir. Results of the analyses
conducted through surveys, questionnaires and mapping clearly reveal a major decline of
the shopping capacity as well as a significant loss of traditional taste of ‘shopping s
social ritual’. As the majority of the retailers, who were interviewed, emphasised, on¢ of
the most significant reason behind this evident decline of the shopping capacity In regard
to the past is the long-lasting nationwide economic recession. Nevertheless, the loss of



I,i{"f‘ I,I ) ‘ ‘J“ ‘.'J" 18

the salient urban-spatial and architectur
quch a decline can be clearly seen fie
cognitive maps.  Henceforth, i

al features of (he past

;i ] f B i 0 ’
m the resuliy 180 plays a major part in

| for tl 8 quite clear (h . :wuﬁ“m”mimﬁ' i b Lompen
suggested for the study area ¢ : ‘ Curban-architectural interventi
tii*itiL‘l The hrim:i!'r]-.:f :ﬂ' lh*ruuil-Illl bring back the vivacity 1o thig lr:l“lflll' "“l'-f"‘*’bﬂtlfiﬂ-‘i
% L ¥ ' " : i - "{ i ‘
e e ¢ ‘ulun.,l nterventions should be u*il*lh]iﬁfl *I;"!d hoppes
| ‘ sucs of traditional shopping spaces S o regard (o
following measures could be suggested: £ spaces in Balikesir, Therefore,

| Diversity of the functions (i.e., in addition
study area, For this purpose, i '
open public spaces (i.e., sittin
arcas, etc.) and indoor sp

would be a mrth”!?ni“g] should be increased in the
o B IHP.I‘z : priate to make arrangements for both
aces (such ur .F ; LLH op “""”“'“"“"F" cafes, kiosks, green
concert halls, movie-theatres, ete.) ‘I:h;:fit;a::,}::hmizl Hmwm]uﬁi oy i
use in the vicini % C1L.). 1hese spaces would certainly lengthen the time
aey the vicinity by various parties. Thus, potential uuﬂlumuyr% :IE;?({;ZI’T LIEImL.
in the L the capacity of shopping in the study area .I-Iuwuw.; T TE“
essential for the retailers in the area not only to come together and devel . Irﬁm:’;
about the matter, but also to make initiatives to realise these proposals it

2 Smrfu of thcfu: new auli?itics should be selected to bring vivacity to the arca
puruiculurly in the evenings and at night, It is suggested that shopping capacity would
proliferate as the period of staying and that of shopping increases. A visible increase
in the shopping capacity would also help to overcome the ‘cost” factor which seems
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measure in order to subdue the negative impacts of vehicular traffic to the shopping
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orgamsation of traditional town centres, into this area would certainly contribyte it to
'CgaIn 1ts once-lost salient spatial and architectural features, and thus, to increage its
Own shopping capacity.

Another striking outcome of the results obtained from questionnaires is the conflict
h:::{w:::.‘ti the expectations of customers and preferences of retailers. Ovcrcuming of
this significant conflict would certainly raise the shopping capacity in the areq,
Along this purpose, customer expectations should be regularly and in fact more
often, surveyed on rational methodological basis.

(“hun:fmtfmtly. It is established that the problem observed in the traditional Shﬂpping
district IS @ problem of urban planningfaruhilcuturcfcunscrvalinn as much as it js gap
ceonomic issue. Therefore, the solutions should also be developed along this line of
thought. A series of Initial steps taken in the fields of urban design, architecture
conservation and renewal would trigger successive economic changes, and thus, not DI‘[]:;
pave the way for a higher shopping capacity but further accelerate a vivid retail activity
with social attributes.

In sum, injection of modern shopping complexes and implantation of modern urban
pPlanning principles onto the traditional fabric of historic town centres appear to have
resulted in an inhumane environment that is devoid of the traditional civic attributes of
shopping. Even though these new and modern settings seem to meet a series of
contemporary criteria such as: sanitary, functional, economical and technical
requirements, they also continue not only to negatively influence the shopping capacity
but also to severely harm the unity between the physical aspects of the architectural
context and social aspects of public realm. Above discussed deficiencies of contemporary
shopping spaces should be eliminated for shopping activity to serve as a social cohesive
as 1t always has been throughout urban history. Consequently, it could be suggested that,
this civic coherence in traditional town centres could be recovered by means of the
reestablishment of the organic links between urban-architectural assets and their own
unique and genuine socio-cultural attributes as given above.
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Appendix

Questionnaires for customers and retailers

T.C. Balikesir University Faculty of Engineering and Architecture, Department of Architecture
Restoration Department Research Project

Conservation of traditional shopping places as a device for regeneration of a Turkish
town in recession

Evaluation of shopping — socialisation relationship in the study area of commercial
town centre questionnaire no. 1 (customers)

Project Director: Assistant Professor Dr. Murat Cetin

Shopping district where questionnaire is conducted:



[T h 1 (] Y A "
Analysis and conservation of sociq] attribui
. ‘1' {.In

S in traditi
! traditional shopping districts 395

Definition of different social groups using
1 20 below

Age:
Ul Primary

Ih l.n.l: uj"{?[l-

-1 High school

Education: 1140-50 [0'50 above

| Masters/

I Secondary | _
] Unwcniity

Qccupation:

] Yes

L] Yes

L1 100 below

Car ownership: 0 No

House ownership: 1 No

Rent
(Million/TL.):

District/
neighbourhood of
residence:

TV channels
preferred:

Do you regularly
buy daily

newspapers?:

[0 No [ Yes

.1 100-200

11200300

Which papers:

PhD

L1 300 above

Interaction of different social groups

Have you been informed about [ Never
and participated to any social

and/or cultural activity through

notices around billboards or

shop windows in this area?:

How many people do you shop [} Alone

with:

Who do you shop with: 1 Alone

L] Rarely

12

] Family

|1 Sometimes

55

'] Friends

] Often [l Very

" often

14 15 and

above

State of existing vehicular and pedestrian traffic

01
« Negative

(] 1 min.
below

e
<« | do not

[] 1 min.
below

Contribution of vehicular
traffic to the area:

Average waiting time
while crossing streets:

Facing parking problem
in the area:

Time of arrival to the
shopping places from
public transportation

stops:

Frequency of crossing (1 None

streets while going to

12

] 1-3 min.

.2

] 1-5 min.

1 Rare

13

[J 3—5 min.

3

] 5-10 min.

(] Average

3

Positive —

] 7 min.
above

05
[do—
1 1015 min.

1 5=7 min.

114

115 min.
above

[1 Very
often

1 Often

shopping places:
Characteristics of shopping place

Possibility of examining the product:

Way of examining the product:

(] Yes
1 Touching

] No
] Tasting

[ Tw]ng ] Other
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Reasons of the customer to prefer the shop and the shopping area

The reasons for you to prefer the
shop and the area for shopping
among the others:

| ] Conversion

LI Product diversity
| Appropriate prices

LI Possibility of bargaining
| Product reliability
] Security

LI Display of product (colour-smell-possibility of contact)

|1 Attractiveness of the display from outside
(shopwindow)

[l Physical comfort

< Air-conditioning <> Lighting
< Sitting, waiting facility

'] Proximity to < Home & Work < Car park
< Mosque < Green areas
< Eating-drinking facilities
<> Public transport stops
Characteristics of the shopping district
Are there resting-sitting [J No [J A few [] Enough ] Abundant
facilities around the
shopping district?:
How secure do you feel LI Notatall [ Alittle [J A lot
around the shopping district
and circulation areas?:
How many shops do you 217] ]2 03 14 15 and
visit at each time of above
shopping?:
Which time interval do you [ Early morning ] Before noon 1 Noon
prefer for shopping?: (1 Afternoon [1 Evening and later
What is the average time ] 5 min. below 1 5-10 min. [] 10~15 min.
you spend for shoppingin 1 45 59 pin ] 20 min above
the area?:
Would you prefer going to  [] Yes 1 No
shopping at late hours 1f the
shops were open?:
What would you (] Lighting at night (1 Increased precautions for civil security

recommend to attract more

customers to the shopping
area amongst the options

given below?:

1 Nearby car park

[ Organisation of festivals and concerts

1 Increased number of cinema-theatres
] Customer views taken

[l Increased probability of public transport
L] Area closed to vehicular traffic at the late hours

11 Retailer should gather and develop proposals
[l Increases possibility of out-of-shop (open area) retailing

Notes: Please draw a very simple schematic sketch of the area you often go for shopping,
showing the places where you meet other people along this area as you remember
in your mind. Please also write the names of places, squares, streets, buildings,
shops, stores, districts, etc.
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_—________.———-—-—"—"__—__'—-——-._____

State of existing vehicular and pedestrian traffic

Contribution of vehicular

traffic to the area: i

Average waiting time
while crossing streets:

Facing parking problem

in the area:
in the area =

Time of arrival to the
shopping places from
public transportation
stops:

Frequency of crossing
streets while going to
your work space:

2 13 (14 T s
Negative Positive —
1 1 min. 1 1-3min. [J3-5min. [ 5-7 min. 7 mimy,
below bove
B [ 2 3 14 1 8
[ do not [do—
| min. 1 1-5min. (0 5-10 1 10-15min. (115 min.
below min. Above
1 None '] Rare ] Average [] Often I Very
often

Characteristics of shopping place

Date of opening:
Type of the products sold in ] Basic consumption materials (food, stationary,...)
the shop: "1 Durable materials (textile, electrical devices,...)
UJ Luxury consumption materials (jewellery, cosmetics,...)
Type of payment: 1 Oncredit (] Instalment [ Bond (] Cash [ Credit
card
Use of barcode ] Yes 1 No
Use of air-conditioning: 0 Yes (1 No
Existence of waiting facilities [ Exist, [J Exist, ] Not exist
either standing or sitting: sufficient insufficient
Working hours:
Display of the product: "1 Shelf "1 Table | Wardrops [] Hangers
Frequency of your personal 1 None "l Rarely 1 On L1 Often [J Very
guests:
average often
Use of sidewalks for the O Yes (1 No
display of goods:

Reasons of the customer to prefer the shop and the shopping area

The reasons for your
customer to prefer your
shop and the area for
shopping:

| Conversion
-J Product diversity

| Appropriate prices

| Possibility of bargaining
.| Product reliability

[ Security

"I Display of product (colour-smell-possibility of contact)

-/ Attractiveness of the display from outside (shopwindow)

- Physical comfort ¢ Air-condition <> Lighting

< Sitting , waiting facility

< Home & Work < Car park <> Mosque
< Green areas <> Eating-drinking facilities
< Public transport stops

L) Proximity to
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Characteristics of the shopping district

Erﬂ there resting-sitting
facilities around the
shopping district?:

How secure do you feel

around the shopping district
and circulation areas?:

When is the most intense
time interval of shopping in
your shop?:

What is the average time a
customer spends for
shopping in your shop?:

What are the reasons for

not opening your shop at
later hours?:

What would you
recommend to attract more
customers to the shopping
area amongst the options
given below?:

B I B
U No [ A few ' Enough | Abundant

U Notatall (] A little | A lot

[] ‘ |
Early morning .| Before noon 1 Noon
L) Afternoon ' Evening and later
L1 5 min. below 1 5-10 min. '] 10-15 min.
1 15-20 min. 11 20 min above
1 It 1s not secure || Personal reasons
Ul Cost || Physical conditions
11 Lighting at night || Increased precautions for civil security
| Nearby car park '] Increased number of cinema-theatres

'] Organisation of festivals and concerts (] Customer Views taken
11 Increased probability of public transport

1 Area closed to vehicular traffic at the late hours

(1 Retailer should gather and develop proposals

'] Increases possibility of out-of-shop (open area) retailing

Notes: Please draw a very simple schematic sketch of the area you often go for shopping,

showing the places w
in your mind. Pleasc a

here you meet other people along this arca as you _rex}"lcmbcr
Iso write the names of places, squarcs, streets, buildings,

shops, stores, districts, etc.
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